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10 year perspective on media penetration by age group
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Source : CIM TV, Radio, NCRS, + estimates based on PMP (2009), Establishment Survey 2019

[Daily] [Daily] [Est.Daily][Monthly] [Weekly]

Reach (%)

94 101 64 100
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Monthlies

[Daily] [Daily] [Daily] [Est.Daily][Monthly] [Weekly]

Reach (%)

75 75 56 83
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